
Consumers rather uneasy with online tracking for tailored ads
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How comfortable are you with ad & media companies tracking your internet browsing

& social media habits to calculate the most relevant adverts to show you online ?

Sources:  Yougov, Campaign online. November 2021

Most wanted types of ads *
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Ads that talk about
issues that affect

certain groups, such
as racism or
homophobia

Ads that focus on
the benefit of the

product

Ads that talk about
global issues, like

the environment and
sustainability

Ads that entertain
me, eg with humour

% agree
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* Q: « Which of the following types of advertising messages would be most likely to get

you engage fully with that advert ? (eg watching a video advert the whole way

through) »

Averages:


